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Course Description
This is a course in industrial organization, the study of firms in markets. Industrial organization focuses on
firm behavior in imperfectly competitive markets, which are far more common than the perfectly competitive
markets that were the focus of the basic microeconomics courses. Industrial Organization analyzes the
acquisition and use of market power by firms, strategic interactions among firms, welfare implications and
the role of government competition policy. We will approach this subject from both a theoretical and an



The final grade will be given as follows:

- Midterm Examination I, 20%

- Midterm Examination II, 20%

- Homework Assignments, 20%

- Final Exam, 35%

- Unannounced Quizzes, 5%

Homework Policy

I will give regular homework assignments. You can work together with your classmates on the homework
questions, but they must be written separately. Only three of the homework assignments will be graded.
However you will not know before you submit your assignment if that particular assignment will be graded
or not.
Exam Policy

There will be two midterm examinations and one final exam. Each problem in the exams will be graded. No
show at the midterm with no valid excuse according to university policy will be graded zero. There will not
be any make-up exam. If you miss an exam with a valid excuse then the final exam will weigh 55% towards
your final grade.
Communication Policy

Methods of Communication

• Face to face conversation (Preferred )

• Phone call (For urgent situations)

• Email (For non-urgent and low priority matters only)

I will be available during my office hours and/or just after class for questions on both class materials and
other course-related matters such as questions about the homework, concerns about the deadlines or missing
classes, missing exams etc.. If you need to see me outside office hours, please make an appointment either
during class, or by email, as I may not be available to see you if you come by without an appointment.
The use of emails should be limited to brief communications such as keeping me informed or sending me
files. Email is too time-consuming a method to give answers at any length to academic questions, such as
homework questions or questions about what we covered in class. Please come by during office hours instead.

Grading Scale
A 94 or above
A- 90 − 93.99
B+ 86 − 89.99
B



• The Firm and Its Costs

• Perfect Competition

– Perfect Competition in the Short-Run

– Perfect Competition in the Long-Run

• Monopoly

– Monopolist’s Problem

– Monopoly and Social Welfare

– Cartel and Multi-Plant Monopoly

• Market Structure

– Measuring Market Structure

– Measuring Market Power

– Entry

– Exit

– Mergers

Monopoly Power and Practices

• Price Discrimination and Welfare Implications

– Linear Pricing: Third Degree Price Discrimination

– Non-Linear Pricing: First and Third Degree Price Discrimination

• Product Variety and Quality under Monopoly

• Dominant Firm Price Leadership Model

• Contestable Markets

Empirical Evidence

Midterm I

• The Market Power and Performance

– Statistical Tools to test the Structure-Conduct-Performance Paradigm

– Measurement Issues

– Conceptual Problems with SCP Studies

– Sunk Costs and Market Concentration

– The New Empirical Industrial Organization

Basic Game Theory

• Basics Concepts in Non-Cooperative Game Theory

– Normal Form Representation of Games

– Iterated Elimination of Strictly Dominated Strategies

– Nash Equilibrium

– Extensive Representation of Games
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